
FLORIDA’S ENTERTAINMENT INDUSTRY FINANCIAL INCENTIVE 
PROGRAM SUMMARY FY 2010-2016

• 246 projects certified
• 160,537 positions for Floridians
• $788,811,436 in wages for Floridians
• $1,299,093,711 in Florida qualified expenditures
• 219,292 lodging/hotel room nights

FLORIDA’S ENTERTAINMENT INDUSTRY FINANCIAL INCENTIVE 
PROGRAM 

Mission: to encourage the use of the state of Florida as a site for film, 
entertainment and digital media production, and to develop and sustain the 
workforce and infrastructure for film, entertainment and digital media 
production.

Vision: to establish Florida as a world-renowned film, entertainment and 
digital media production center.

Established by Florida statute in 2010, the program began on July 1, 2010 
and sunsets June 30, 2016. 

The Florida legislature has allocated a total of $296 million over the life of 
the program - currently, the majority of these funds have been allocated.

EXPONENTIAL IMPACT 

Florida’s Entertainment Industry Financial Incentive Program is forecast to 
create $4.1 billion in additional state gross domestic product over the life 
of the program.

Florida’s Entertainment Industry Financial Incentive Program increases the 
state’s gross domestic product at a rate of $15 for every $1 of tax 
incentive.

Florida’s Entertainment Industry Financial Incentive Program is expected to 
create between 7500-12000 annualized positions over the life of the 
program.
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TOURISM MARKETING RETURN ON INVESTMENT 

“If a film is successful in generating tourism, the economic and fiscal 
impacts can be substantial. For example, if a successful film production 
induces 100,000 visitors to a state over several years, these visitors would 
spend approximately $34 million during their visits on lodging, meals, 
entertainment and other purchases. In a typical state, this spending would 
create 310 direct and indirect jobs and $1.2 million of additional state and 
local taxes.” - Ernst & Young, Evaluating the effectiveness of state film tax 
credit programs (2012)

“Our research shows that when considering tourists to the St. Petersburg/
Clearwater area, the Dolphin Tale movie is the driver of approximately 
72.7% of visitors to CMA. The model forecasts approximately eight hundred 
thousand visitors in 2013, growing to 2.3 million in 2016. These visitors 
will provide a total economic impact to the local economy of approximately 
$580 million in 2013, which increases to $1.7 billion in 2016.” - USFSP/
CMA, The Economic Impact of Dolphin Tale on the St. Petersburg/
Clearwater local economy (2012)
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“The following data shows the results of research conducted by the Greater 
Miami Convention & Visitors Bureau (GMCVB) on the impressions and media 
value (i.e., television advertising) of different television series featuring 
Miami to demonstrate what it would cost if the GMCVB were to advertise 
Miami as a tourist destination during these television shows. Using the top 
three in terms of valuation dollars as examples - to advertise during one 
episode of “CSI Miami” it would cost $1,921,106; to advertise during one 
episode of “Despierta America” it would cost $255,656 and to advertise 
during one episode of “Burn Notice” it would cost $1,325,925.” - Florida 
OFE, Entertainment Industry Financial Incentive Annual Report 2011/2012 
(2012)
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